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RECAPTURING THE
SPIRIT OF CUNARD

Marking a new chapter in its long-established
history, Cunard unveils an acclaimed team of
designers for its eagerly anticipated new vessel.

Words Ban Thomas Phatograghy © Chestapher lsan
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THE DESIGNERS

Adam Tihany

Founier, Tihany Design
Aule

Creathe Diractor, Cunard

Siman Rawlings
Creative Diractor, David Colins Studio

Key Spaces
(useen's Giill Suites, Grand Lobly, dining room

;uumum
Founder, Syt de Maneti

Key Spaces
(Qusan's Roain, retsl spabes, hE

Terry MeEillicuddy
Director, Richmand Intematianal

Key Spaces
Theatre, enlerainment spaces, outdoor deck

5 prart of it amnbitions plans for the futare, Camival Corporation is
expanding s Cunard feet wath the addinon of 4 next generation
cruise liner, due to et saidl in 2022, With isternanonally-renowned
designer Adam Tihany appointed as the ship's Creative Director
Last year, the group has since amsounced that Samon Rawlings
of David Colling Stedio, Terry MeGillicuddy of Richmond
Inernatiomal and Syhille de Margerie will be msked with bringing
thee vessa] po Idfe.
While design details are stll under wraps, Cunard has
comfirmed some of the key spaces thar ehe teans will be assigned.
Working on s very firse cruise ship, David Colling Smudso - whose
projects include Kerradge's Bar & Grll at Cormmthea London and The Tack Bar ae
Addare Manor in Couney Limerick — wall be nespomsible for the Grand Lobby, the
Crueen's Grill Suites and the main dinmg room, while French ingerior archatect
Syballe de Margerie — who completed Mandarin Oriengal Paris amd Chesal Blanc
in Courchevel — marks her debut ar sea wath the desagn of the retail spaces, spa
and flagshap evemt space the Queen's Room. Richmond International, which counts
The Langham Lomsdon and Four Sesons Hotel Budapest among it clients, s set o
masterrmind the theatre, entertamment spaces and an outside deck space.

“The calibre of mleng we have brought together for this propect will bring vo lile
our vesson of creating a truly world-class ship™ says Simwon Palethorpe, Pressdent
af Cunard. “Collibosating with the legendary Adam Thany, the eam is working
hard g0 emsure thag every aspect of our new dhap is exciting and forward-looking,
vet unmistakably Conand®

In an exchssive conversation with the design teams bringing their expertise 1o
the new dhip, Searboard finds ow whae guesss can expect on board e soon-to-be-
narmed vessel.



How did vou first become imvolved with Cunard?

Adam Tihany: We are fartunate to have a wonderful
longstanding relationship with Carmival Cruises, which
began with the design of the public spaces on board Holland
Amenca’s Pinnacle class ships and the complete intersors
of Seabourn Encore and Seabourn Ovation. 1 was later
appointed Creative Director for Cosga Cruises, creating the
design visaon for the next generation of ships for Carnivals
Tealian brand. Creative Divector proved to be a fulfilling and
successful role, allowing me to direct the design story for a
Large vessel without the need For a large ssudio. T was glad to
accept the opportunity to tike on 4 similar sole with Cunard
and dive into the history of the brand, envisioning the look
and fieel of the future of the iconic Braish croise lne.

As Creative Director of the new ship, why did you choose the
design wams involved?

AT: The three design teams chosen to realise the vision for
the next generation of Conard make up a dynamic and
gifted group of creatives, each with extensive international
expenence in luxury hospitality interiors. Simon Rawlings
with David Collins Studio and Terry MeGillicuddy with
Richmond represent Brivish design and background, while
Syballe de Margerie brings a sophistcated French flaie to
balance the group. All three teams share a deep understanding
forr dissagn thar does not focus solely on materials and hghtmg,
but also on the strengrh of the narramve thar drives the design.

With this bemmg David Collins Stodio and Svbille de Marngene's
first cruise project, were you actively seeking this type of
CimTTAE bR P

Somon Rawhngs: As a studio we work across residential,
retail and hospitality projects, and entering the maritime
market was an obvious next step and an area we were keen to
bring our expertise — in collaboration with the right paroner.
We strive to work with the best m their feld and Cunard, with
its historic reputation defining sophisticated ocean travel for
close to 250 years, is a natural fit,

RECAFTURING THE SPIRIT DF CUNARD

“For me, the "Spirit of Cunard’
means unrivalled glamour and
sophisticated travel rooted within
a framewaork of British heritage.”
SIMON RAWLINGS

Sybille de Margerie | love travelling, love sailing and 1 love
swimming, but ungil now 1 have not had the opportuniey
mo design a lususy cruise ship. This project thesefore fulfils
my wish to open up o new helds, and [ will enjov writing
this new chapter for Cunard by creating the interiors for the
ship’s public spaces.

As newcomers 1o the cruise ship design indusiry, whar can
vou bring to this seetor?

SR O of the key benefits of being new m designing ships is
that it allows us the opportunity to challenge the tradinonal
approach to shipbuilding and design, and o create something
new and exciting. There is a namueal affinity with Cunard,
because their F&CB, design and service offerings are so similar
to that of a luxury hotel projece. We are approaching each
area in the same manner as we would any other project. These
are of course some constraines in materials and technical
specifications, but we consider the careful halance of design,
detiil and operations as we would 1n any other project to
deliver a truly unigue vision to the ship.

SdM: The face thar this is my first cruise ship project
15 probably a benefit, as [ wall bring a new eve with less
creative restrictions. Cunard has a strong DNA and owr
design respects the heritage dimension of the beand. Being
an ambassador of French elegance, art de vivre is cermamly a
rouch that [ plan o bring to the projece.
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“In my mind, a luxury place, whether a ship,
hotel or residence, must spark emotions.

It must elicit a certain experience that will
touch the heart of its guests.”

SYBILLE DE MARGERIE

Richmond International already has a number of cruise
projects under its belr, so how does this ship differ your
previous work?

Terry MeGillicuddy: Cunard is significant because of the
huge brand image and distinct historical desagn style, which
is dafferent to what we have experienced with previous cruise
ship projects. Cunard really is icondc in the imdustry - it was
the historical creator of luxury crusing for passengers, so
working on the mteriors of the newest shap s an extremely
excating and challenging prospect.

Cunard has a long-established history in shipping, but what
does the ‘Spirit of Conard® mean o you?

AT: Cunard is one of the few travel brands in the waorld thar
14 at once leading and inspinng, while also carrvmg with it a
refined romanticism of the early vears of luxury rransarlangic
travel. The Cunard spirit is leisure, luxury, charisma and
adventure — and this dense of distinction creates a level of
comfore that is welcoming and familiar, even though the
brand izself has always been innovative and forward-thinking
for s vime.

SH: For me, it means unrivalled glamour and sophisticated
travel rooted within a framework of Brigish heritage.

SdM: Cunard’ spirit is abour a luxurious and unique
experience, and in my mind a luxury place, whether a shap,
hotel or residence, muose spark emotions. It muse elice a
certain experience thae will touch the heart of s guess.

THM: Known as the most famous cruise ship brand in
the world, Cunard is renowned for high quality, service,
romance and authentic experiences. These attributes need
to be reflected in the design of the mteriors. The “Spinr of
Cunard’ suggests a wealth of experience, excellent service
and luxurious and glamorous environmentes, which evoke
refined, British styling whilst providing personally crafted
and curated expenences for passengers.

What 15 vour overall vision for Conard’s new vessel?

AT: With an iconic brand like Cunard, it is impossible to
ignore the history and the distinctively Bratish heritage thae
has created the brand as we know e, My vision 15 wo gap into
the romance, the spirit of the early days of ransadaneic eravel
with a lighter, more contemparary take inspired by Are Dece
style of thar pericd. The interiors will be fresh and forward-
lenking, but erucially it will sall feel like a Conard ship and
loyal Conard goests will feel ae home.

I the abgective is o ereate a forward-looking vet unmistakably
Cunard ship, what briel was given 1o the design weams?

AT: We created a presentation exploring some of the most
iconic and admired aspects of heritage, crafe, sorveelling
and Brimsh style. With an eve to the future of the Conard
birand, we presented chapters withan these themes on design,
architecture, fashion, cuisine and theatre — all of which came
together ta create layers of inspiration for the design teams.
We also pue together a series of moodboards for the key
public areas w offer an meended feeling for each space.

Thi: The brief was for all of the design consubtants to work
harmoniously as a weam o prodoce a desagn that reinvents
and reinforces the key values of the Cunard brand and will
be relevant both now and in the future, engaging existing
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